
A VIBRANT CHANGI EXPERIENCE AT NIGHT

RESEARCH QUESTION

CHANGI AMENITY ANALYSIS

GLOBAL CASE STUDIES
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To what extent does the current demand in 

would be most suitable for this area?

METHODOLOGY

SINGAPORE TIMESCAPE ANALYSIS

CHANGI TIMESCAPE ANALYSIS

Changi’s timescape when compared to two other areas that are prrominenly 
known as workplaces, Downtown and Geyland areas indicate more diversity in 
tap in and tap out numbers throughout the weekdays and weekends. These areas 
also have more recreational options in nearby areas. 
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Traveler
182,667 (70.8%)

Employees
63,747 (24.9%)

Visitors
7,871 (3.05%)

Active Uni Students
±2,000 (0.77%)

Changi Residents
1,940 (0.75%)

Key Nodes of Activity

Judah Yosia | Muhammad Khairi Bin Bedin | 
Luis Jimenez | Nirubhama Venkatachalam
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411Closes by 6 PM
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89Closes by 3 AM

WeekendWeekdayChangi Point

Number 
of Amenities

Number 
of AmenitiesClosing Hours
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Night Time Economy Strategy for Changi

CORRIDOR MASTERPLAN
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